
     

   

 

Programme 
 

Geschäftschancen in Kambodscha – Fokus Beschaffung: Lebensmittel, Accessoires, 

Kunsthandwerk – Beschaffung von Nischenprodukten 
10 December 2020, 10:00-11:15 CET / 16:00-17:15 ICT 

 

 

 

10:00 / 16:00 
 

Welcome Remarks and short 
introduction 
 

Dr. Bianca Untied, Coordinator Global 
Business Programme (GBN) Cambodia 
Gesellschaft für  
Internationale Zusammenarbeit (GIZ) 
 

10:10 / 16:10 

 
Market overview accessories and 
handicrafts 
 

 
Tom Hesketh, Business Services Manager at 
EuroCham Cambodia 
 

 
10:20 / 16:30 
 

 
Company presentation 
 

 
Ms. Bannak Norm, CEO, Villageworks 
Cambodia Co.,Ltd 
 

 
10:35 / 16:35 
 

 
Company presentation 
 

 
Ms. Carola Krainz, CEO, CULT Cambodia's 
Ultimate Lifestyle Trade   
 

 
10:50 / 16:50 
 

 
Q&A 
 

 
 

 
11:15 / 17:15 
 

 
End of Event 
 

 

 

Moderator: Daniel Marek, Regional Manager ASEAN, OAV – German Asia-Pacific Business Association 

Event language: English 

 

 

Company Profiles and project description 
 

 



     

   

 

Villageworks 

Villageworks Cambodia was established in 2001 as a social enterprise. In 2015, Villageworks became 

certified members of the World Fair Trade Organisation (WFTO). The company is committed to the fair-

trade principles, such as proving fair wages, a safe working environment, promoting sustainability and 

gender equality. Villageworks offers a large selection of quality products such as bags, scarves, accessories, 

and interior decoration items. The products are made from a range of different materials, including 

recycled, organic, and natural materials. 

Website: https://villageworks.biz/ 

 

CULT 

 

The CULT markets are designed to promote ethical and sustainable fashion, beauty and lifestyle 

products that are consciously designed and made with love in Cambodia. Hosted quarterly in Phnom 

Penh’s trendiest venues, CULT has made its mark in Phnom Penh for being the go-to-market for all those 

looking for kinder shopping alternatives, encouraging the curious and mindful consumers. 

Website: https://www.jointhecult.asia/ 
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